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Association of Midwest Museums

Plans are underway for the 2008 AMM
Conference. The 2008 conference, Meeting in
the Middle, is scheduled for October 21-24,
2008 at the Kansas City Convention Center in
In the spirit of the
conference theme of collaboration, AMM will
partner with the Mountain Plains Museum
Association (MPMA). This present s a unique
opportunity to promote your services to two
regional museum associations at one
AMM will feature a special track

Kansas City , Missouri.

conference!

for Directors/CEQOs at the 2008 Conference.

ichigan « Minnesota
» Ohio » Wisconsin

The Nelson-Atkins Museum of Art,
Kansas City, Missouri

AMM will offer multiple opportunities for you to reach prospective new clients
at the conference, including advertising and exhibitor opportunities. In addition to
the various advertising opportunities in the AMM newsletter and on the AMM
website, there are valuable advertising opportunities in the preliminary and final
conference programs. AMM will also have more than 50 booths available for rental
in the Resource Hall, where exhibitors can enjoy rare face-to-face time with
conference registrants and cultivate relationships with prospective clients. There are
many sponsorship opportunities at the AMM conference, which is an excellent,
tax-exempt opportunity to support the museum community.

A Sample of Past S ponsors, Exhibitors and Advertisers

Past Sponsors

American Financial Group

Carl R. Nold

Community Foundation for the
Great River Bend

Exhibitour LLC

Exhibit Works

Fidelity Investments

Figge Foundation

Grand Valley State University
Art Gallery

Harry & Linda Fath

Henderson Phillips Fine Arts

Jack Rouse Associates

The Kane Group, Inc.

LaPaglia & Associates

Mackinac State Historic Parks

Midwest Exhibits and Displays

Nancy & Hugh Epping Fdn.

Per Mar Security Services

Richard & Jane Manoogian
Foundation

River Boat Development
Association

Russell/Pepper Construction

Seminars International

Superior Exhibits and Design

Exhibitors/Advertisers
1220 Exhibits

Acoustiguide, Inc.

Antenna Audio

Arakawa Hanging Systems
Art2Art Circulating Exhibitions
Art Works of Kansas City
Avitra Exhibit Technologies
Barbizon Lighting Co.

Blick Art Materials

Charles H. Bentz Associates, Inc.

Chicago Conservation Center
Creative Company

Creative Matter .net LLC
Durrant Group, Inc.

Engberg Anderson Design
GAM Products, Inc.

Goodman/Rutt Exhibits & Tech.

Hollinger Corporation

Huntington T. Block Insurance
Agency, Inc.

ICON Exhibits

KidZibits LLC

Leo A Daly

LORD Cultural Resources,
Planning, &
Management, Inc.

Manask & Associates
MBA Design & Display
MCED
Metal Edge, Inc.
MidWest Fine Arts Services &
Transporation
Museum Explorer
Museum Professional
Services, Inc.
Nerwin & Martin Fine Art
Products & Services
Presentations, Inc.
Preservation Technologies
Riggsward
Silver Oaks Communications
Skidmore, Inc.
Smith Audio Visual, Inc.
Storage Systems Midwest, Inc.
Taylor Studios
Terry Dowd, Inc.
Tour-Mate Systems
Canada, Ltd.
U.S. Art Company
VEE Production Services
Viking Metal Cabinet Co.
Woodburn, Kyle & Company
Xibitz, Inc.



2008 Annual Conference

Meeting in the Middle

A Joint Conference between the
Association of Midwest Museums and

the Mount ain-Plains Museums Association

October 21-25, 2008

Kansas City Convention Center , Kansas City , MO
TWICE THE SIZE! TWICE THE FUN!

Plans are underway for the 2008 AMM/MPMA Conference, Meeting in the Middle, which is scheduled for
October 21-24, 2008 at the Kansas City Convention Center in Kansas City , Missouri. More than 600 museum
professionals are expected to attend the 2008 conference. This collaboration will provide you with a unique opportunity
to promote your products and services to a larger pool of museum professionals in one visit. As always, AMM and
MPMA will schedule a variety of meals and activities to encourage attendees to visit exhibitors in the Resource Hall.
Also, AMM and MPMA will host a special track for Presidents/CEOs as well as our annual directors luncheon, providing
greater opportunities to meet and greet key leaders in the field.

Sign up as a sponsor or advertiser by May 1, 2008 and receive recognition in our preliminary program, which
is distributed to more than 5,000 individuals around the United States. All other deadlines are noted.

RESOURCE HALL EXHIBIT BOOTHS
All Exhibitors are required to be members of AMM and MPMA

Exhibit Booth reserved BY June 30,2008 - - - - - - - - -$ 900

Exhibit Booth reserved ON/AFTER July 1, 2008 - - - - - - - $ 1,100 MEMBERSHIP RATES
Set-up will take place on Tuesday, October 21 from 12:00 - 4:00 pm. AMM MPMA

Show H Wednesd October 22. 8:00 5:00 Small Firm (2-4) $100 Business Member

ow Hours on Wednesday, October 22, 8:00 am - 5:00 pm ) ) $100
. . Medium Firm (5-9) $150
Thursday , October 23, 9:00 am - 5:00 pm :
Y P Large Firm (10+) $200 BUS'”e;;O';a”O”

Tear-down will take place on Thursday , October 23, 5:00 pm - 7:00 pm

All booths include back and side drapes, a skirted 8 foot table, two chairs, and a wastebasket.Prices for additional equipment,
electrical and telephone charges, shipping and storage will be mailed to you at a later date. Price includes complimentary
basic registration for two individuals (a $350 value). AMM and MPMA have added new initiatives to increase traffic in the
exhibit hall, including prizes for visitors and more food stations. A FREE set of Conference attendee mailing labels is available
upon request (available after the conference). Additional charges may apply for some lunches and evening events. Resource
Hall layout and booth selection materials enclosed. Mail or Fax the Booth Reservation Form with your payment to the address
indicated on the form. Booths are available on a first-come, first-serve basis.

PROGRAM ADVERTISING
PRELIM  FINAL

Outside Back Cover (8%2"w x 11"h cut) n/a $ 1,000
Full-Page (7%2"w x 10"h) $ 500 $ 500
Half-Page (4%"h x 7%2"w ) $ 300 $ 250
Quarter-Page (3%"h x 4%2"h') $ 200 $ 150
Business Card (2" x 3%2") $ 100 $ 100

A Preliminary Program is distributed to more than 5,000 potential attendees in May and June. A Final Program is given to
all conference attendees and sent to AMM and MPMA members not able to attend (more than 1,500 copies distributed).
Exhibitors receive a 10% DISCOUNT on all program ads. Artwork should be on compact disc in a compatible format or
camera-ready. Sizes listed above. All images scanned at 300-dpi or better. No bleeds unless otherwise noted. Preliminary
Program artwork due by May 1, 2008. Final Program artwork due by September 15, 2008 .
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* Five complimentary registrations » Prominent exhibit booth at the conference

* Ten VIP tickets to the Opening Dinner Reception » Prominent listing as conference partner in all
* Logo on all conference materials publications

* Full page ad in conference program(s) » Prominent display banner at full event

» Prominent logo & link on conference website » Logo on conference tote bag

» Recognition at General Session

* Four complimentary registrations * Recognition at General Session

« Eight VIP tickets to the Opening Dinner Reception « Prominent exhibit booth at the conference

« Logo on all conference printed materials  Prominent listing as conference partner in all
« Prominent logo & link on conference website publications

« Half page ad in conference program(s) * Prominent display banner at full event

» Three complimentary registrations » Quarter page ad in conference program(s)
* Six VIP tickets to the Opening Dinner Reception « Listing as conference partner in all publications
» Logo & link on conference website * Display banner at full event

» Two complimentary registration » Logo & link on conference website
 Four VIP tickets to the Opening Dinner Reception » Quarter page ad in conference program(s)
» Recognition in all conference printed materials

e One complimentary registrations * Logo & link on conference website
« Two VIP tickets to the Opening Dinner Reception * 1/8 page ad in conference program(s)
» Recognition in all conference printed materials

* Recognition in conference printed materials » 1/8 page ad in program
» Logo & link on conference website

SPONSORSHIP OPPORTUNITIES

The Nelson-Atkins Museum of  Art/Kemper Museum Reception . . . . . . . . . . . $25,000
Director 's Luncheon . . . . . . . . . . .. . . . . . . . . . . . . . . . . %$10,000
Keynote Speakers . . . . . . . . . . . . . ... . $ 5,000
Reception/T ours of Johnson County Museums (W ednesday) . . . . . . . . $ 5,000
Truman Library and Museum & National Frontiers T rails Museum (W ednesday) $ 5,000
National W orld W ar | Museum & Union S tation (Thursday) . $ 5,000
ToteBags . . . . . . . . . . . . ... . $ 5,000 (Full side) or
(see form for more information) $ 2,500 (1/2 side)
Toy & Miniature Museum (Friday) $ 2,500
Lanyards . . . . . . . . . $ 2,500
Disaster Planning W orkshop . $ 2,000
Director 's Sessions . e i A0 [0 [0}
Session Room . . . . . L L L L L L e e $ 500
Refreshment Break . $ 500
Sessions . Ce $ 500
Affinity/SPC Breakfast or Reception . $ 300



Members Non-Members

(single/annual) (single/annual)
Eighth-Page Ad (3%2"w x 2"h OR 2"w x 3%2"h ) $ 55/200 $ 70/250
Sixth-Page Ad (2%2"w x 4¥%2"h) - - - $ 70/250 $ 90/325
Quarter-Page Ad (3%"w x 4Y2"h)- - $ 90/325 $ 120/430
Half-Page Ad (7%2"w x 4¥4"'h) - - - $ 120/430 $ 150/540
Full-Page Ad (7%4"w x 8%2"h) - - - $ 150/540 $ 180/650

* AMM's newsletter, NewsBrief is distributed to approximately 900 individuals
and institutions.

* DISCOUNTS for Corporate Members & Sponsors (as noted above).

» Corporate Sponsors get one FREE half-page ad.

« Artwork should be on disk in a compatible format or camera-ready.

* Sizes listed above. Images scanned at 300-dpi or better. No bleeds.

AMM Launches New Web Site

Deadlines:
July/August/September 2008 June 15, 2008 A oo et
October/November/December 2008 September 15, 2008 :
January/February/March 2009 December 15, 2008
April/May/June 2009 March 15, 2009

Product s & Services Directory - - - - - Free for Corporate Members &  $ 50.00 for Non-members

From 1997 to 2002 and at the request of its membership, AMM published an annual, printed directory of Midwest
product and service providers. The Products and Services Directory is now available exclusively online so that
information can be accessed by members and non-members alike.

« Each listing will include company name, address, contact person, e-mail, phone & fax numbers, website, and a

brief company description. The company description should be 50 words or less. To confirm your listing, please complete
and return the application form or e-mail information to Summer Little at slittle@midwestmuseums.org.

« Corporate S ponsors will receive an additional benefit of a direct link to their company’s website.

» Ads are accepted throughout the year and remain posted for one year from

purchase or when membership expires.

Banner Ads

(3 month run) - - - -$ 150.00 member - - - - - - - $ 250.00 non-member
(6 month run) - - - -$ 150.00 member - - - - - - - $ 250.00 non-member
(lyear)-------- $ 400.00 member - - - - - - - $ 500.00 non-member

Get their attention with a banner ad on the AMM Home Page, Conference Page or
Jobs Page. The home page receives more than 4,000 visitors per month ; the jobs
and conference pages, more than 1,500 monthly visitors .

« Contact Summer Little at (314) 746-4557 or slittle@midwestmuseums.org for

design specifications. All ads should be Internet ready.
« Additional cost for design work

Per Label - - - - - 30¢ Member & 50¢ Non-member

AMM maintains an accurate mailing list of more than 5,000 museum professionals in the Midwest comprised of AMM's
current members, recently lapsed members, and potential members.

Customize your order for maximum effectt AMM can deliver labels in zip code or alpha order, and can separate by
individual or institutional members. AMM can also give you limited lists by job title (curator, director, collections, etc.)
AMM will deliver its mailing list on pressure sensitive labels ONLY.

(NOTE: When purchasing AMM's mailing labels, the purchaser agrees to a one-time use only )



